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CHAPTER 13 Suggested additional reading

The following references offer a general review of the factors that influence firms’ foreign expansion decisions:

Keegan, W. J. and Green, M. C. (2007), Global Marketing, 5th edn. NJ: Prentice Hall.

Cateora , P. R. and Graham, J. (2006), International Marketing, 13th edn. New York: McGraw-Hill.

Czinkota, M. R. and Ronkainen, I. A. (2007), International Marketing. London: Thomson Learning.

For a general overview of trends in international business, consult the following:

Economic Trends: a monthly publication of the UK Office for National Statistics which includes statistics relating to international trade performance.

Overseas Trade: a DTI–FCO magazine for exporters published ten times per year by Brass Tacks Publishing Co., London.

World Trade Organization Annual Report, published annually.

World Trade Organization Trade Policy Review (serial).

Overseas Direct Investment: detailed breakdown of UK overseas direct investment activity, outward and inward, by component, country, and industry (Office for National Statistics).
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