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CHAPTER 12 Suggested additional reading

There are many texts on the subject of marketing management which focus on how an organization can implement measures to respond to a changing external environment. The following are useful:

Baker, M. J. (2007), Marketing Strategy and Management, 4th edn. Basingstoke: Palgrave Macmillan.

Doyle, P. and Stern, Phil (2006), Marketing Management and Strategy, 4th edn. London: FT Prentice Hall.

Kotler, P. and Keller, K. L. (2008), Marketing Management: analysis, planning, implementation and control, 13th edn. Englewood Cliffs, NJ: Prentice-Hall.

Sargeant, A. (2008), Marketing Management for Nonprofit Organizations. Oxford: Oxford University Press.
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