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CHAPTER 11 Suggested additional reading

For a general overview of communication methods and campaign planning, the following are useful:

Fill, C. (2006), Marketing Communications: engagement, strategies and practice. London: FT Prentice Hall.

Smith, P. and Taylor, J. (2004), Marketing Communications: an integrated approach. London: Kogan Page.

Advertising is explored in more detail in the following:

Ogilvy, D. (2007), Ogilvy on Advertising. London: Prion Books.

Burtenshaw, K., Mahon, N., and Barfoot, C. (2006), The Fundamentals of Creative Advertising. Switzerland: AVA Publishing.

Public relations is explored in more detail in the following:

Tench, R. and Yeomans, L. (2006), Exploring Public Relations. London: FT Prentice Hall.

L’Etang, J. (2007), Public Relations: concepts, practice and critique. London: Sage.

For an overview of direct marketing and online media, the following are useful:

Scoble, R. and Israel, S. (2006), Naked Conversations: how blogs are changing the way businesses talk with customers. USA: Hungry Minds Inc.

Tapp, A. (2004), Principles of Direct and Database Marketing, 3rd edn. London: FT Prentice Hall.

Chaffey, D., Ellis-Chadwick, F., Johnston, K., and Mayer, R. (2006), Internet Marketing, 3rd edn. London: FT Prentice Hall.

The challenges of integrating media channels are discussed in the following:

Clow, K. E. and Baack, D. E. (2008), Integrated Advertising, Promotion, and Marketing Communications. Pearson.
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