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CHAPTER 10 Suggested additional reading

For a more detailed review of the channels of distribution literature, the following develop many of the issues raised in this chapter:

Coughlan, A., Anderson, E., Stern, L. W., and El-Ansary, A. (2007), Marketing Channels, 7th edn. London: FT Prentice Hall.

Fung, P. K.O., Chen, I. S. N., and Yip, L. S. C. (2007), 'Relationships and Performance of Trade Intermediaries: an exploratory study'. European Journal of Marketing, 41(1/2): 159–80.

Löning, H. and Besson, M. (2002), ‘Can Distribution Channels Explain Differences in Marketing and Sales Performance Measurement Systems?’ European Management Journal, 20(6): 54–62.

For further discussion of logistics and supply chain management, consult the following:

Cousins, P., Lamming, R., Lawson, B., and Squire, B. (2007), Strategic Supply Management: Principles, Theories and Practice. London: FT Prentice Hall.

Bowersox, D., Closs, D., and Cooper, M. B. (2007), Supply Chain Logistics Management, 2nd edn. USA: McGraw-Hill.

Rushton, A., Croucher, P., and Baker, P. (2006), The Handbook of Logistics and Distribution Management. London: Kogan Page.
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