Palmer: Introduction to Marketing 2e

CHAPTER 06 Suggested additional reading

Segmentation, and targeting are discussed in more detail in the following:

Yankelovich, D. and Meer, D. (2006), Rediscovering Market Segmentation. Harvard Business Review, February.

Dibb, S. and Simpkin, L. (2007), Market Segmentation Success: making it happen! New York: Haworth Press.

Cahill, D. J. (2006), Lifestyle Market Segmentation. New York: Haworth Press.

Positioning is discussed in the following:

Ries, A. and Trout, J. (2001), Positioning: the battle for your mind: how to be seen and heard in the overcrowded marketplace. New York: McGraw-Hill.

D’Aveni, R. A. (2007), 'Mapping Your Competitive Position'. Harvard Business Review, November.
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