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CHAPTER 05 Suggested additional reading

The market research process in general is described in more detail in a number of books. The following texts provide useful coverage of the principles introduced in this chapter:

Hague, P. and Hague, N. (2004), Market Research in Practice: a guide to the basics. London: Kogan Page.

Proctor, T. (2005), Essentials of Marketing Research, 4th edn. London, FT Prentice Hall.

Wilson, A. (2006), Marketing Research: an integrated approach, 2nd edn. London: FT Prentice Hall.

The following regularly updated UK government statistics are frequently used as a basis for marketing research: 

Basic Statistics of the European Community. 

Economic Trends: a monthly compendium of economic data which gives convenient access from one source to a range of economic indicators.
Family Expenditure Survey: a sample survey of consumer spending habits, providing a snapshot of household spending; published annually.
Population Trends: statistics on population, including population change, births and deaths, life expectancy, and migration.
Regional Trends: a comprehensive source of statistics about the regions of the UK allowing regional comparisons.
Social Trends: statistics combined with text, tables, and charts which present a narrative of life and lifestyles in the UK; published annually.
UK National Accounts (the Blue Book): the principal annual publication for National Account statistics, covering value added by industry, the personal sector, companies, public corporations, central and local government; published annually.
See: http://www.statistics.gov.uk/
The subject of turning research information into corporate knowledge is addressed in the following:
Ichijo, K. and Nonaka, I. (2006), Knowledge creation and management: new challenges for managers. USA: Oxford University Press.

Hislop, D. (2004), Knowledge Management in Organizations: a critical introduction. Oxford: Oxford University Press.
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