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CHAPTER 04 Suggested additional reading

There are numerous textbooks that provide a good overview of buyer behaviour, including the following:

Blackwell, R. D., Miniard, P. W. and Engel, J. F. (2005), Consumer Behaviour. 10th edn., London: Thomson Learning.

Evans, M.; Jamal, A.; and Foxal, G. (2006), Consumer Behaviour. Chichester: John Wiley.

Solomon, M., Bamossy, G., Askegaard, S., and Hogg, M. (2006), Consumer Behaviour: a European perspective, 2nd edn. London: FT Prentice Hall.

For an introduction to the general principles of relationship marketing and its role in turning buyers into regular customers, the following are useful:

Egan, J. (2008), Relationship Marketing: exploring relational strategies in marketing. London:  FT Prentice Hall.

Gummesson, E. (2008), Total Relationship Marketing: marketing management, relationship strategy and CRM approaches for the network economy. Oxford: Butterworth-Heinemann.
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