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CHAPTER 03 Suggested additional reading

For a general review of ecological issues and their impacts on marketing, the following provide a useful overview of the issues involved:

Hitchcock, D. and Willard, M. (2006), The Business Guide to Sustainability: practical strategies and tools for organizations. London: Earthscan.

Rivera-Camino, J. (2007), 'Re-evaluating Green Marketing Strategy: a stakeholder perspective'. European Journal of Marketing, 41(11/12): 1328–58.

Freeman, R. E., Pierce, J., and Dodd, R. (2005), Environmentalism and the New Logic of Business. Oxford: Oxford University Press.

For a discussion of business ethics the following texts are useful:

Crane, A. and Matten, D. (2006), Business Ethics, 2nd edn. Oxford: Oxford University Press.

Stanwick P. and Stanwick S. (2008), Understanding Business Ethics. New Jersey: Prentice Hall.

Harrison, R., Newholm, T., and Shaw, D. (2005), The Ethical Consumer. London: Sage Publications.
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