Palmer: Introduction to Marketing 2e

ADDITIONAL CHAPTER REVIEW QUESTIONS
CHAPTER 12
1. 'Mission statements are the result of senior managers undertaking management development courses. They may have the language, but mission statements are invariably ignored by the very people who they are aimed at'. Is this a fair statement?

2. Every now and again management gurus develop new ideas for managing organizations, such as business process re-engineering and customer relationship management. Is there too much hype in such prescriptions?

3. What are the main differences in implementing a market-oriented management structure within the public as opposed to the private service sector?
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