Palmer: Introduction to Marketing 2e

ADDITIONAL CHAPTER REVIEW QUESTIONS
CHAPTER 06
1. It is common to talk about individuals belonging to social class A/B or C1, and newspapers often quote their readership figures in these terms. In reality, how useful is this as a basis for market segmentation?

2. Discuss the criteria that might be used by a recently established small confectionery manufacturer in deciding which market segments to target.

3. For a market sector of your choice, analyse the positions adopted by companies in the market.
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