Palmer: Introduction to Marketing 2e

ADDITIONAL CHAPTER REVIEW QUESTIONS
CHAPTER 04
1. Reflect on the last time that you went for a night out with a group of friends to a bar / restaurant or nightclub.  Analyse the decision processes, information sources and evaluation criteria that you used in arriving at a decision.

2. How can firms encourage positive post-purchase feelings? With reference to an example, assess whether a company is doing enough in this respect. What improvements could it make?

3. What criteria might a company use to assess whether a prospective customer is likely to be worth developing a relationship with?
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