Palmer: Introduction to Marketing 2e

ADDITIONAL CHAPTER REVIEW QUESTIONS
CHAPTER 03
1. For what reasons might a fast food restaurant company choose to adopt the socially responsible marketing? By acting responsibly, is it really changing the way it does business?

2. Is it possible to define an ethical code of conduct which is applicable in all countries? How should a multinational company attempt to define a global ethical code of conduct?

3. What is meant by good corporate governance, and why has the topic become an important issue in many countries?
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