Palmer: Introduction to Marketing 2e

ADDITIONAL CHAPTER REVIEW QUESTIONS
CHAPTER 01 
1. Of what relevance is marketing to the public sector?

2. Of what value is the concept of an expanded marketing mix (as opposed to the traditional "4Ps")? 

3. Why is it important for companies to segment their markets? Should providers of public services (e.g. city police forces) segment their markets?  
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