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Preface

It is a foolish thing to make a long prologue, and to be short in the story itself.

Second Book of the Maccabees 2:32

I have tried to follow two guidelines in writing this book. The first is to know my
audience, or more precisely, to know those who | hope will make up my audience. The
second is to keep in mind not how much | think | have to teach, but rather how much
those in my audience have to learn.

I have tried to write an introductory textbook in the field of industrial organization.
Most of the students who use this book will not become professional industrial econo-
mists,* and | have tried to present the material in a way that is accessible to them. For the
most part, | use a modelling approach—to do otherwise would be unfaithful to the field—
but in the text | rely on minor variations of a single basic model. Some end-of-chapter
problems present extensions of this basic model; | make no attempt to hint at the won-
derland of models that one encounters at the research level in industrial organization.

I am grateful to several cohorts of students at the Copenhagen Business School and at
the University of Amsterdam, who served as guinea pigs for early versions of the book. |
would also like to thank Inés Macho Stadler, Peter Mgllgaard, David Perez-Castrillo,
Bruno Versaevel, and four anonymous reviewers for comments on various parts of the
manuscript, without implicating them in remaining shortcomings.

I have had the temerity to entitle this book Industrial Organization: A European Perspec-
tive. It is not, of course, a European’s perspective: | still carry a passport that requires me to
stand in the long and slow-moving line at customs counters when | move in and out of
the EU and in and out of the Schengen zone, and | carry the mental baggage that goes
with the passport. | should like to dedicate this book to all those who have helped me and
my family during our extended European vacation. You know who you are.

* Not everyone can be lucky.






